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The second club-owned Italian stadium and the first stadium in Italy to be sponsored by 
a commercial brand, Bluenergy Stadium is a multi-functional facility with a capacity of 
25,132. The stadium was designed for the pleasure and safety of its guests.

Its design allows guests to experience a wonderful atmosphere during events and 
ensures a fantastic view of the pitch from every seat.  

A spectacular diamond facade covers three quarters of the stadium, giving the building 
both an elegant and modern look.

All stands feature multicoloured seats, which are another distinctive characteristic of 
the stadium and make it immediately recognisable.

Two big screens measuring 60 m² display information for guests.

The inside of the stadium is equipped with TV monitors for entertainment during match 
breaks.

Designed with families in mind, Bluenergy Stadium has dedicated children’s areas and 
baby change facilities. 

A total of 15 bars and eateries are located in the stands.



VIP HOSPITALITY AND MEETING CENTRE
In the centre of the west stand, the club’s corporate hospitality, Udinese Club 
House, offers luxury hospitality with five different packages to choose from. 
Award-winning chefs, pre-match meet and greets, and social events all make 
matchdays that bit more special for the 250 partners companies’ guests.

A meeting centre equipped with the most modern multimedia technology is 
also available to partners and businesses all year round. The meeting center 
host around 100 events a year.

GETTING HERE 
The stadium has parking and is located close to ring roads and motorway exits 
for a quick and easy arrival. 

Local road and rail public transport link the city with other towns in the region 
and nearby airports.

NEW SPACES
Work is soon to begin on new spaces that will be open to the public. These 
spaces include a wellbeing centre, a medical centre, leisure and family areas.

A SUSTAINABLE FACILITY
Built with sustainability as a priority, Bluenergy Stadium was constructed on 
the site of the old stadium to avoid using more land. The club also ensured that 
material from the demolition of the old stadium was reused in the new project. 
The stadium aims to be a reference point for the local area and open seven days 
a week. It is also home to Udinese Calcio and its training centre.
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